2005 2

Analysis System of the Customer Churn in Mobile Company
Based on Data Mining
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A(fee_ratel) B(fee_rate2) C(call_remove) D( call_rate_union) E(call_1001) R(iis_churn)
0.43 0.97 0 0.09 0 1
0.23 0.92 0 0.07 0 1
0.04 0.42 0 0.07 0 1
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