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Appli'cation Research of a Simple Web Usage Mining Algorithm
in Electronic Commerce
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select Product. Product_Ur, sum ( VisitProduct.
Product_Vnum) as TotalPerVnum

from Product inner join VisitProduct on Product.
Product _id = Visit Product. Product_id

group by Product. Product_Url

order by 2 desc;
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B EHEZ) select sum( VisitPage. Page_Vnum) as total,
User. User _id, User. User_name, Page. Page _Url,
UserVisit. User_VTime
from ([User] inner join UserVisit on User. User_id =
UserVisit. User_id) inner join ( Page inner join VisitPage

on Page. Page_id = VisitPage. Page_id) on User. User

_id = VisitPage. User_id ;

group by User. User_id, User. User_name, Page. Page

_Url, UserVisit. User_VTime

order by 1 desc , 2 desc;
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select = from Important_customer where not exists

( select User_id from Order inner join Important_cus-

tomer on Order. User_id = Important_customer. User_

id) ;
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Dim connStr,conn,sgll, sql2, sql3,rsl,rs2, rs3
Set Conn = Server. CreateObject ( * ADODB. Connec-
tion" )
connStr =" provider = microsoft. jet. oledb. 4. 0, da-
ta source =" 8server. mappath( “ web. mdb" )
Conn. open connStr
set rs1 =Server. Creuiebbiect{ “ ADODB. recordset" )
set rs2 = Server. CreateObject( " ADODB. recordset" )
set rs3 = Server. CreateObiject (" ADODB. recordset” )
sqll =" Select = from Individual where user_id =" 8user
_id
sqi2 =" Select * from Individual_Feature"
sql3 =" Select x from VisitPage where user_id" 8user_
id
1s1. Open sqll,conn
rs2. Open sql2,conn,3,3,1
rs3. Open sql3,conn
while not rsl. eof and not rs3. eof
timel =rs3 ( “ page_lasttime" ) - rs3 (" page_first-

time" )
rate = rs3 (" Page_Vnum" ) /rsl1( * total" )
rs2, addnew

rs2(“ user_id" ) =user_id
rs2 (" rate” ) =rate
rs2 (" time" ) =timel
rs2. update
rsl. movenext
rs2. movenext
rs3. movenext
wend
rsl. close
rs2. close
rs3. close
conn. close
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Set rs1 = nothing
Set rs2 = nothing

Set rs3 = nothing
Set Conn = nothing
% >

------

B2 EF Individual_Feature RPZE 8, HRIZHB B
B el R HES, BEE AR £, AB IR,

5 HRiE

ZFihiE) Web TERERSHETEEER, X
X AR BN S BIREFE RN TR B, FoT
S MERERTANMTERMSG R, WA EEWR
HRTT AU BERLXR RBAGMRESRKE
FERIEM. AXEAMBAI T T — 1 WEB £
ARAEE AR THEAEBTHSNETNEA
Kbl ZHEEHRE AR HTXH, EEHBIEAEX
B2C M35H web EBIZH B K, AU EM T, EE
ERHEETUNHE—FREBEEZFL, W11HX WEB
TUE FEME FRHE B PR EBES.

B0 RK

1 RS 8T, Web e EdiF L SsEiTR %
[J], #HEMB X5 %% ,2001 4,4 38 4, %3 4.
P328 -332.

2 £a%, AFEFRS4 WEB BBRBEAHFR[I],
FEEFAHEFRSR, 2055 F 13K, F44.
P22 -24.

3 Gordon S. linoff , Michael J. A. Berry, Mining the
Web. Transformirig Customer Data into Customer
Value[ M]. American; John Wiley & Sons, Inc. ,
2002 .P34 -42,

4 lJiawei Han , Micheline Kamber, Data Mining; Con-
cepts and Techniques [ M ]. American. Morgan
Kaufmann Publishers, Inc. ,2001.P440 —443.

O GHENRFKRA) HIBEB http:/www.c-s-a.org.cn



